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Xuressmam@ for Hestauln,amts
Noir,r available jn f ive c0 ors Xpressnap is the one-at'a-l:rne "
hygienic napk n dispensir.rg system for restaurants' i0 pi0r.note
envil-onnnental a\/areness ... ancl t i lreir own husiness!
', Enhance cllecor lvith red, yel[ow, bilue, i : lack oi 'Ei 'anrie ||Iltilililt]ililtiltill1[l

1 5 3 4Reciuce napkin usaqe by 250,0

Reduce c ross-co nta m in aiio n
u,rith i lrygienic 0ue-al-a-time dispensinE

lidvertise nnenu specials 0r Lrpc0nr ng r:v€nis
rri ith e>lcluslve /-\D-a-Glance ' '  message aiear

Lrerr0 nstrate e nvri"o n nr e ntaI ar1/areness
with Enviro n mental Ctroice' '-cerl i f  ied napkins



'ssnap'
ne napkin. Every time.

Restau rants Praise Xpressnap@
as Clean, Green and Lean Solution
Responding to thc multiplc nccds of restauraDts as welt as
orher fn^d.erv.e burine$F,.  \p,F*n.rp di \p(nnnts.) ,r f , , , ,
are recognized for rheir:

Restauranl 0wner
Discovels Xpressnap
Saves Cost -
and Adds Revenue
C.rhy \0ingo re.alls that Xpre$nap's
gEanteed 25 percen! reduct'on
in napkin usage was enough to
convince her to invest in the
distinctive d;spensing sysrem.

"l saw the dispens€rs at a foodseNice
show last fall, and I liked that they
eliminate waste by serving up only
one napkin at a time," she said.

Immediately convinced that
Xpr€ssnap was a good deal, she
pLrchased 26 dispensers from
PFG Milton's for the counter and
tables at her C&J Resraunnt in
Roebuck, S.C.

It didnt tak€ long for Cathy,
an enErpfl s'ng enrepreneuq
to figure out that the dispensers
could save - and make -
noney for her business. J

Cathy s.ys she initially considered
Ning the AD a Glance message
panels to promote menu specials.
"Then I thought, 'Why not let other
people advenise on them?"'

So, on the blank backside of the
sanple messages shipped with the
dispensers, she wote, "This Space
for Sale." "The respome was almost
immediate," she notes.

Her first AD-a-Glalce cusroner
was a real estate salesperson who
rented the message panels on two
dispemers for $10 a rnonth for

"I have advenis€B lined up, waiting
to rent panels," she says. "l had
no idea ;r would be so popular
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. Xprcssnap cuaraDtees
i 25 percent reduction
in napkin usage

. High-capaciry design
rcduccs rcf i1l  intcrvals
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ryccials or evenrs
!vith AD-a'Glance
cusromized advert is ing

. Sel l  adverr is inc space
to krcal businesscs and

Xpressnap Stand Model
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. Patrors totrch only

the napkin they use
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. Xpressnap white

and natural  napkins
arc Environnrental
Choice" certified

dispensing reduces
napkin consunprn'l

Xpressnap Tabletop Model

Your Local Dislribulor:
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